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Harms to public 
health

COVID-19 disinformation has real world harms...
GDI tracks top adversarial narratives on disinformation sites. COVID-19 narratives & harms include:

Harms to 
public order

Harms to specific 
groups

https://disinformationindex.org/wp-content/uploads/2019/11/GDI_AdversNar_Report_Screen_AW2.pdf
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...and it is being funded by advertising. 

US$12 Million*
to 56 Spanish-language coronavirus disinformation sites, in 2021. 

* Annualized run rate based on data gathered between March  and October  2021 on 56 sites in Spanish.  Excludes advertising against 
disinformation in all other languages. Open-web content only:  excludes advertising on disinformation on social media platforms and video 
platforms.

GDI estimates that advertisers will unwittingly provide:  



4

Share of ad revenues generated from COVID-19 disinfo sites
GDI’s assessment:

● Google, Taboola and Criteo together 
account for 86.4% of the total ad spend 
ending up on COVID-19 disinformation in 
Spanish language

● Google is the largest contributor of 
monetization with a 51% share or US$ 6 
Million / year

● Previous GDI reports on all types of 
disinformation have shown Google’s share 
at circa 70%, this marginal improvement is 
likely due to Google’s introduction of an 
explicit content policy for COVID-19 
disinformation

* For Google, the ad shares & revenues for Google Adsense, Google Ad Manager / AdX  have been combined. 
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Branded ads examples
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Popular brands funding these stories:
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GDI has studied a selection of popular brand ads 
appearing beside anti-vaccine disinformation.

This deck focuses on stories that have adversarial narratives about:
- COVID-19 was created in a lab in Wuhan as a bioweapon
- COVID-19 vaccines are ineffective and harmful
- COVID-19 is NOT dangerous and does not kill people
- COVID-19 safety measures and restrictions are human rights violations / a plot of 

the world elites.
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Ad tech servicing these ads & funding these stories: 
historias:
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Ad-tech policies for anti-COVID-19 vaccination content:

● Magnite, Xandr, Smart+ don’t have any ad policies for Covid19 disinformation 
● Google has an explicit policy but still presents challenges in implementing it



Brand: 
Adobe

Ad served by: 
Magnite

Site:
Alerta Nacional

Disinformation:
anti-vaxx
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https%3A//beacon-nf.rubiconproject.com/beacon/v2/t/0/02d5bf9a-710e-4020-aa68-11b2
7d905a7d/&amp;mt_lp=https%3A//www.adobe.com/products/captivateprime.html%3Fsdid%3
DMD-3Party-Sharethis%26mv%3Dother&amp;redirect
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Brand: 
Panera

Ad served by: 
Smart

Site:
Alerta Digital

Disinformation:
anti-vaxx

https://ww1097.smartadserver.com/ac?nwid=1097&amp;siteid=275554&amp;pgid=1023923&amp;fmtid=26328
&amp;async=1&amp;visit=s&amp;tmstp=7955846993&amp;tgt=%3Bhb_adid%3D2001819689fe01b5%3Bhb_pb%3D0.
06%3Bhb_bidder%3Dtriplelift%3Bhb_format%3D26328-1&amp
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Brand 
Chipotle

Ad served by: 
Google

Site:
Alerta Digital

Disinformation:
anti-vaxx
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Brand: 
Ebay

Ad served by:
Google

Site:
El Diestro

Disinformation:
anti-vaxx
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Brand: 
Bridgestone

Ad served by: 
Google

Site:
El Diestro

Disinformation:
anti-vaxx
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Brand: 
OfficeMax

Ad served by: 
Google

Site:
TierraPura

Disinformation:
anti-vaxx
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Brand: 
Levi’s

Ad served by: 
Google

Site:
TierraPura

Disinformation:
anti-vaxx



Brand: 
Adidas

Ad served by: 
Google 

Site:
AlertaDigital

Disinformation:
anti-vaxx
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Brand: 
Dell

Ad served by: 
Google 

Site:
Noticias Profeticas

Disinformation:
COVID-19
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Brand: 
St Judes Research 
Hospital

Ad served by: 
Google 

Site:
ElArconte

Disinformation:
COVID-19
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Brand: 
AT&T

Ad served by: 
Xandr

Site:
NoticiaCristiana

Disinformation:
COVID-19
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Brand: 
Bearbottom Clothing

Ad served by: 
Google

Site:
NoticiaCristiana

Disinformation:
COVID-19
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For More Information

info@disinformation.org
www.disinformationindex.org


