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Does Advertising Week know where its ads are running?

AdWeek2020 advert placed by Google on ZeroHedge.com
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See: https://newyork.advertisingweek.com/about/#target=brands

Popular brands at #AW2020 found in our research
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Are these brands aware that their ads are funding 
disinformation that is creating online and offline harms?

Disinformation topics covered in this deck include:

● Electoral fraud conspiracies
● Anti-candidate rhetoric
● Anti-lockdown responses
● COVID-19 treatments and public health response 
● Anti-BLM and racial protests
● Misogyny
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Tech companies serving ads in our sample:



Amazon ad delivered by Amazon



AARP ad delivered by Google



Disney Plus ad delivered by Amazon



HP ad delivered by Google



Microsoft ad delivered by RevJet



McDonald’s ad delivered by Google



Gillette (P&G) ad delivered by Trade Desk



Nike ad delivered by Taboola - The Gateway Pundit



Walmart ad delivered by Xandr



Google Cloud ad delivered by Google



Samsung ad delivered by Amazon
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GDI calls for brands and advertisers to:

1. recognise their role and power to defund disinformation and stop offline harms.
2. use impartial disinformation risk ratings for news sites as part of brand 

suitability decisions.
3. align corporate responsibility agendas with what content they indirectly fund via 

marketing activities.
4. demand from adtech partners the adoption of state-of-the-art detection of 

content at high risk of disinformation.
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The GDI looks forward to working with brands and 
advertisers for a whole-of-industry solution to a 
whole-of-industry problem.

Join us in this journey...
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For More Information:

info@disinformationindex.org
www.disinformationindex.org


